TAILORED KEYNOTES & WORKSHOPS

INSIGHTFUL | ENGAGING | RELEVANT

TOPOSOPHY offers a series of tailored workshops and keynote
presentations to help you and your partners understand and

capitalise on the latest trends in travel and tourism. We’ll open
your eyes to what’s happening in this dynamic industry, and
tailor our work to ensure that your organisation gets the very
best inspiration and sound advice on where to go next.
Check our selection of customised workshops and keynotes, or
talk to us about your needs. We’d be delighted to help!

KEYNOTES & WORKSHOPS

TAILORED KEYNOTES & WORKSHOPS

Time for a re-think, a renewal of your business goals or simply a
refresher on what’s going on in the world around your organisation?

Let us bring you a TOPOSOPHY Tailored Workshop, an interactive,
thought-provoking session that will give you and your colleagues the
space to understand the latest trends in travel and consumer culture,
and plan the way forward for your organisation.

First we work with you on a needs assessment to identify the issues
that are most relevant to your destination or organisation. Then our

specialist associates will work together to bring in content from across
our varied areas of knowledge to deliver a workshop that is engaging,
relevant and useful for you and your colleagues (see the next page for
a sample selection of the topics that we cover).

TOPOSOPHY’s Tailored Workshops can be delivered with one or two
of our associates (depending on your needs and desired format), as a

full or half-day session. Either way, we’ll always wrap up with a
valuable closing module that where we assess your performance or
give a range customised, of practical recommendations to help you
plan the way ahead.

Price: Please contact us at info@toposophy.com. We’ll be happy to
discuss your needs and provide a quotation.
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INSIGHTFUL | ENGAGING | RELEVANT
Our associates have become highly acclaimed for being leading
researchers, teachers and practitioners in their respective field. All of
the topics below can be adapted to a full / half-day workshop format
bringing you and your colleagues together for an inspiring and
thought-provoking session. Alternatively, if you’re organising a
conference or event, get off to the best start with a TOPOSOPHY
Tailored Keynote Presentation. Our engaging, experienced speaker
will deliver a 45 minute or 90 minute keynote that will give your
delegates the full picture of the latest trends and developments on
your chosen topic, and inspire them to get the most out of the rest of
your event. If you’re interested to cover more than one area, talk to us
so that we can adapt our content to your needs!

Price: Quote available upon request via info@toposophy.com
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WHY TOPOSOPHY?

WHY CHOOSE TOPOSOPHY?

o We’re a full-service destination marketing agency that likes to make
the best of what every place has to offer
o Our professional, forward-looking approach and our commitment to
working at the cutting edge of our field ensures that you get the
latest insights
o Our speakers have won praise around the globe for their delivery,
high-quality presentations and fresh thinking

WANT TO KNOW MORE?

Interested to know more about how TOPOSOPHY can give your event
the leading edge? Find out more about how we can build a great
workshop or keynote presentation that works for you! Just drop us a
message at:
info@toposophy.com or call us on: +30 21 0241 9654

